BACHELOR OF MANAGEMENT STUDIES

Minutes of the 1% BOS Meeting
Held on Monday, 27" AUGUST, 2019

Following members were present;

1. Mrs. Nithya Varghese HOD/Chairperson
2. Mrs. Ruchika Bassi Member

3. Dr. Farhat Shaikh Member

4. Mrs. Archana Deepak Member

5. Dr. Arpita Shrivadtava Subject Expert

6. Dr. Pradeep Manjrekar Subject Expert

7. Dr. Parveen Nagpal Vice Chancellor Nominee
8. Dr. Ravi Rajam Industry Expert
9. Mr. Jeffin Anni John Alumni

10. Dr. Gajanan Wader Principal

11. Mrs. Deepika Sharma Vice Principal

Meeting started at 12.00 noon under the chairmanship of Mrs. Nithya Varghese after self
introduction

Agenda 1: To Intimate about Notification Regarding Autonomous Status

The Chairperson welcomed members and presented the following documents awarding
Autonomous status to the College

(@ Report of UGC Expert Committee appointed for evaluation.

(b) Approval Letter from UGC Dated 2*" June, 2019

(c) Approval Letter from University Dated 1 July, 2019

Adgenda 2: To discuss the Pattern of Revision in Syllabus

The Board of Studies members reviewed the change in syllabus made by the respective subject
teachers related to Bachelor of Management Studies subjects. The Chairperson intimated the
members that syllabus has been revised to the extent of 5% to 10% changes only.



Agenda 3: To discuss & finalize the Revision in Syllabus

After review of the revised syllabus, the Board of Studies members discussed and finalized the
revision made in the syllabus with a suggestion that while designing the syllabus more focus
should be on concept clearing of the subject to the students and on practical exposure.

Dr. Parveen Nagpal, Vice Chancellor Nominee recommended changes in the subjects of Service
Marketing, Sales and Distribution Management, Performance Management and Career Planning,
Organizational Behaviour and Human Resource Management, Strategic Management and the
Board accepted the same.

Dr. Ravi Rajum, Ex CEO & Dr. Pradeep Manjrekar, Director of D.Y. Patil University
recommended the changes in the subjects of Consumer Behaviour, Business Planning and
Entrepreneurship Management.

Mr. Jeffin Ani John, Alumni, recommended changes in the subjects of Motivation and
Leadership, Advertising and Logistics.

After the discussions, the Board approved the revision/changes in the syllabus of following
subjects on the condition of incorporation of further changes suggested by them-
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Agenda 4: To discuss & finalize the Question Paper Pattern

The question paper pattern was discussed and finalized with 60:40 pattern, 60 marks for external
assessment and 40 marks for internal continuous assessment.

Agenda 5: To approve and recommend changed syllabus to Academic Council

Members of Board of Studies approved the revised syllabus and question paper pattern and

recommended the same to be forwarded to the Academic Council for their approval.

Agenda 6: Any other matter with the permission of the chair

The following few suggestions were recommended by the Board of Studies members

(a) Concept clearing syllabus should be framed.
(b) To refer to U.G.C. Guidelines regarding objectives questions of 15 marks in the semester-

end examination/Objectives to be included.
(c) Software to be included for subjects.

As there was no other matter for discussion, the meeting was dissolved with thanks to the BOS

Members.




